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ABOUT US 

 

NLR Journal is an online bi-annual journal with a summer and winter edition. The 

Journal revolves around any Socio-legal Topic and is not strictly restricted to any 

particular field of law but promotes interdisciplinary research entailing detailed study 

of law with other disciplines in the contemporary era. 

  

All academicians, Research Scholars, Lawyers and Law Students can submit original 

manuscripts of Articles, Research Paper, Book Review, Case Comments and 

Legislative Comments relating to recent development in Law and Legal Studies. 

 

JOURNAL’S OBJECTIVES 

 
  

1. Provide detailed conceptualisation of socio-economic phenomenon and 

its interplay with law and policy-making. 

2. Encourage interdisciplinary and comparative research to develop a 

holistic and multifaceted approach towards the complex issues of today’s 

society.  

3. Critically and intellectually engage with contemporary issues and the 

discourse surrounding it. 

4. Enable the development of legal intellect, critical analysis and quality 

research by promoting original legal writing.  
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CASE ANALYSIS 

- by Shreyanshi Tripathi, a student at Law College, Dehradun/Uttaranchal University. 

 

DIVYA JYOTI SINGH v. UNION OF INDIA 

WRIT PETITION (C) NO.   OF 2020 

PUBLIC INTEREST LITIGATION  

Decided on: 29.06.2020 

 

PROCEDURAL BACKGROUND 

1. The present case is the result of the Public Interest Litigation filed by the Petitioner named 

Divya Jyoti Singh directly into the Supreme Court of India. There has been no previous 

consideration of issue in any of the lower Courts of the country. 

2. However, it is further noted that their is no personal interest of the petitioner in filing of the 

PIL and it is with a bonafide intention and a larger public interest is also being involved in 

this PIL as to make aware to the consumer of the e-commerce industry in India about the 

Country of Origin  of the product so that while purchasing that product the consumer must 

make a decision in a conscious state. 

 

 

FACTS OF THE CASE 

 

1. This PIL which is being filed by the Divya Jyoti Singh is an Advocate On Record in the 

Supreme Court of India and has being enrolled in the Bar Council Of India 
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2. As we know that the era of the entry of the e-commerce sites began in Indi in way back in 

the 1990s for the e-commerce development of the country and with the view of 

liberalization of the economics of the country and since there is no looking back to it. 

 

3. E-commerce basically refers as to the electronic,  internet or computer services to the 

consumer for the buying and selling of the certain product. Infact, India is among one of 

the largest e-commerce market for the consumer  for production or buying, selling 

product country in the world. 

4. According to the definition of Sec 2(16)of the Consumers Protection Act, 2019 , it 

defines e-commerce as: 

“E-commerce means buying and selling of goods and services including digital products 

over digital or electronic network.” 

 

5. The growth of many of the  e-commerce sites in India has brought  many profit and 

acquired a huge market by selling their product some of them are Amazon, Flipkart, 

Snapdeal, etc., due to which the consumers are also very much inclined towards the 

products they sell and with this they are able to gather a huge amount of revenue from the 

nation. 

6. Infact, if we look to the current scenario of the lockdown the people are buying their 

daily use things also from the online portals which shows that how much these online 

sites are prominent during this time. Online shopping has gradually establishes  a new 

trend which leads in to the development of web portals. According to a survey by Indian  

E-commerce Industry on 22April 2020, which says that it is estimated  that only one in 

every 3 Indian shops via online retailers rather than visiting the physical stores. India is 

developing more towards to the e-commerce industry that too in a very rapid speed. 

7. As with the advent of the Covid-19 pandemic and the imposition of the lockdown has 

caused a very much dependence of the consumers to buy their daily usages goods also 

from the online portals which is safer in comparison to the visiting the shops. It  was seen 

that even during the lockdown when all the physical shops were shut , there were the  e-

commerce sites only which were able to provide the basic essentials commodities to the 

consumers. This shoes the importance of these e-commerce sites. 
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8. According to the Sec2(9) of the Consumers protection Act, 2019 which says: 

“…(ii) the right to be informed about the quality, quantity, potency, purity, standard and 

price of goods, products or services, as the case may be, so as to protect the consumers 

against the unfair trade practices.” 

9. It is one of the most important right of the consumer to be aware of the Country of Origin 

of the product. It is one of the prominent that even the consumers perceives about the 

quality of the product. 

10. This can be determined by the Rules of Origin in the trade laws it is mentioned that the it 

is important to label the product with the ‘made in(Country)’ during the International 

Trade so as to ensure that the buyer is known to the country of the origin of the certain 

particular, so that he can purchase the product by seeing that made in label. Therefore, 

Right of Origin is needed to determine the Country of Origin. 

11. As on today, we can see that entire country is standing together and showing fidelity 

toward the motherland,  as an effect of the loss of  lives of the  soldiers in the Galwan 

Valley owing to the India-China conflicts. Due to which a countrywide campaign is 

going on to boycott the Chinese products or applications like Shein, MI series cell phone 

Tit-Tok, etc. 

12. In the event of such extraordinary circumstances when entire country is standing together 

against the ban of the Chinese web-portals or products,  it is  reluctant to know that these 

e-portals are not mentioning the Country of Origin while displaying the certain products 

for selling purposes due to which people are not able to identify the Chinese products and 

buying it.  

13. According to the Confederation of All India Traders (CAIT) which says that the most of 

the Chinese  products which are being sold on the web portals they have sought a soughts 

from the Ministry of Commerce & Industry for disclosure of the “Country of Origin” 

information on all the products  sold via e-commerce. 
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MAJOR ISSUES BEFORE THE COURT 

 

1. Whether the consumers have the right to know about  the “Country of Origin”  of the 

certain product and  to make a conscious decision over to it before buying the product? 

2. Whether the e-commerce sites have  been mandated with the non-disclosure of the 

Country of Origin of the product on the web portals? 

3. Whether the respondent are attracting the e-commerce sites for the being entitlement of 

the penalties   for non-disclosure of the “Country of Origin”? 

 

 

JUDGEMENT/DECISION 

 

THE PLEA HAS BEING SUBMITTED IN THE HON’BLE SUPREME COURT AND A 

JUDGMENT IS YET NOT PENDING BEFORE THE BY THE APEX COURT OF THE 

COUNTRY. 

 

CRITICAL ANALYSIS 

 

From the point of view of the Rights of the Consumers it is pertinate to know that every 

consumer has a right to know about the quality, quantity, etc about the product according to the 

sec 2(16) of the Consumers Protection Act,2019 so, with the display of the “Country of Origin” 

or the manufactured place of the product on the e-commerce site the consumer   will be able to 

know the manufactured place of the product and will be able to make a decisive approach for the 

buying the product. And as we all know that the e-commerce are now the most reliable and safest 

mode for buying the product during the times of the nationwide lockdown. And the people are 

buying the essential commodity from these web portals only which shows that how much 

consumers have a faith over these web portals. And as above mentioned according to the 
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Confederation of All India Traders (CAIT) which says that the most of the Chinese  products 

which are being sold on the web portals they have sought  from the Ministry of Commerce &  

 

 

Industry for disclosure of the “Country of Origin” information on all the products  sold via e-

commerce.  

And during the advent of such a tragic situation when all the people of the country showing 

faithfulness toward their motherland owing to the incident happened in the Galwan Valley on the 

Indo-China conflict when every when is showing their fidelity towards boycotting of the Chinese 

Product in the market it will be very helpful to the buyers if the e-commerce sites will  be 

displaying the Country of Origin of the product so that consumer can make a conscious decision 

while buying the product. 

 

It is very much important to note that if the e-commerce will display the Country of Origin of the 

product this will also help in making the “AATMANIRBHAR BHARAT” an initiative that the 

Hon’ble Prime Minister of India has urged  from the Citizens of Country and this also promote 

the business of the small and local vendors or the retailers. 


